
 
 

 
 

Asian Consumers Shift Gears 
 
 
Kuala Lumpur, 11 February, 2008 -- Despite economic fears and a 
possible US recession, Asian consumers are still extremely likely to purchase 
a new car in 2008. 18.3% of consumers interviewed throughout the Asia-
Pacific region mentioned that they intend to purchase a new car regardless of 
economic conditions. 
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